Why Your Personal Branding Needs To Be Consistent To Be Valuable 
When it comes to your personal branding, consistency is key. Consistency breeds engagement and trust; two of the most valuable elements of a brand. In essence, your personal branding needs to have consistent content, consistent quality, and a consistent message.
In terms of content, you should have a consistent strategy. Consistency is better than quantity. Having fewer, but consistently good posts is better than spamming a load of low-quality content towards your followers. 
You should also be consistent with the platforms you choose. Do not just post sporadically across all the platforms trying to reach everyone. Focus your energy on curating consistently good content for your audience to engage with. Your brand is the voice, but the content is ultimately what you have to offer.
So, therefore, the content you create needs to be consistent with the brand you are portraying. 
If your branding is inconsistent, it makes your brand seem untrustworthy—and, of course, if people do not trust your brand, they will not engage in business with it. 
Your audience needs to be perfectly clear on who you are. For that to be true, you do, too. Your brand should have a consistent personality. Given the number of brands that exist, it becomes easier for audiences to spot the fake ones. Audiences do not want to engage with fake brands. The message you convey needs to be real, and your audience should believe that you have a genuine interest in improving their lives.
An easy way to ensure that your brand’s message is consistent, is to narrow it down to a single statement—maybe even twenty-five words or less. Keep this statement towards the front of your mind whenever you are creating content, as check whether it aligns with this statement. 
Ultimately, your personal brand needs to be consistently good quality. This can mean many things, but, in essence, it just needs to portray the same things consistently. Your brand should not seem like it has been manufactured, it should seem natural and as if it is your personality; ensuring that your personal branding is consistent is the best way to achieve this.
In conclusion, consistency is one of the most important elements of branding strategy. Being consistent is the best way to build an authoritative brand. It shows that you are serious, trustworthy, and authentic—these are all valuable ways to build and engage with your audience.  

