How To Increase Credibility In Your Personal Branding 
In order for a personal brand to be successful, it must first be credible. To accomplish this, you need to build a connection with your audience to encourage them to trust you. Your audience needs to see you as an authority in your industry for them to view you as credible. No one will want to engage in business with someone that they do not trust; hence, credibility is essential. 
Living your brand is one of the strongest ways to improve your brand’s credibility. It makes your brand seem authentic and real. Audiences do not care for fake brands—and, with the ease that people can photoshop and alter content digitally, it is easy to curate something fake. 
Having a strong network will help your brand seem trustworthy. By interacting with other high profile, trustworthy accounts and people within your industry, your brand, by association, will also seem trustworthy. In some ways, you are who you interact with. 
Another way to further your network and credibility is to get featured or be profiled by other reliable sources within your industry. If your audience believes that other brands trust and respect you, then, by association, they will respect you too. 
Removing things from the internet that do not align with your brand. If, when you search for your brand, the search results do not align with your brand and its values, it can damage your brand. Remove everything that is associated with you that you do not also want to associate with your brand. 
You need to share the results with your audience. If you come across as “all talk,” your audience will not perceive you as credible, just annoying!  
Additionally, you should also share a personality with your audience. By showing them that the person behind the brands (or the person that is the brand), you gain relatability. By being relatable, your audience will find it easier to connect with you. They will value you as a person, not just as a brand which strengthens your relationship and makes you more credible. 
In conclusion, being credible is essential to succeeding as a brand. In order to be successful, you need to appear trustworthy, reliable and, consequently, credible. Credibility will strengthen your audience, as well as increase it. Having a credible brand will increase the number of opportunities your brand has and help you meet your goals. 
